
Weibo Social 
Marketing 

4-year 
Retrospection 

Did The Right 
Things 

How We Can 
Help 



Following 
Followers 
Tweets 

Bulletin 
Board 

Links 

Promotion 
video 

tweet 

UIUC Official Weibo  

http://weibo.com/uiuc2012 
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http://weibo.com/uiuc2012


UIUC’s Magazine Featured Weibo and Glogou 
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Weibo Blogs Impressions 
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Weibo Fan Growth 
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Weibo Master Thinking 

Think Strategy  

• Positioning 

• Target Audience 

• Content 
Targeting 

• Tone 

• Interface 
Coloring 

Edit Principles 

• Branding 
Consistency 

• Be Positive  

• Fans 
Engagement 

Materials 
Collections 

• Hot Topics 

• Build personal 
relationships  

Fans Management 

• Answers 
everyone’s 
questions 

• Reply all when 
it’s common 
concerns 

• Courtesy, 
Respect and 
Appreciation 

Media Sentiment 
Monitoring 

• Crisis 
Management 

• Calmness and In-
time 
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UIUC Weibo Summary 

4-year Continuous 
Management 

Accumulated 13,169 Fans 

A Local Community for Current 
Students and Alumina 

Earning Trust 
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Contact Us  
help@glogou.com 
www.glogou.com  

Phone:508-309-2110 
2068 Walsh Ave, Suite C 
Santa Clara, CA, 95050 

 
Bring Global Customers to U! 

MA, CA, China 
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